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DEPARTMENT OF BUSINESS ADMINISTRATIO
FACULTY OF COMMERCE & MANAGEMENT STUDIES,
__JAI NARAIN VYAS UNIVERSITY, JODHPUR

The ‘Department of Business Administration’ came into existence on 3@ February 1990 wn-h t*:E

objective of imparting quality business education as well as to enable the student fratemlf‘f a

broaden their base and sharpen their understanding with a view to mould them as future _busmess

leaders’ administrators and executives. Initially the department commenced its activities within the

‘Faculty of Commerce’ but started functioning independently from February 1990. Since then the
Department of Business Administration has grown both academically and professionally. We have
had a long journey of two decades taking the department to greater heights aver the years.

The Department of Business Administration focuses on integrated, interdisciplinary themes of
fundamental importance to every aspect of decision making. The department and its expert faculty
educate future business leaders. The department is dedicated to instilling the critical thinking
necessary to succeed in business. A rich learning environment is enhanced by experiential learning

opportunities.

VISION
To be recognized as knowledge hub of business education and research creating

socially responsible citizens.

MISSION T . SR
To develop future business leaders and professionals from a cross-functional, cross-
cultural perspective with the consciousness, knowledge, and practical skills to
assume responsible positions in organizations, and develop them into well-rounded,

globally minded managers to be successful in dynamic, ever changing business

environment.

OBJECTIVES : P

* To offer academic and research programmes in business and allied
disciplines.

* To offer educational programmes at different levels in the field of business

education.

* To provide opportunity to students to acquire skills for improving employability
and entreprencurial abilities.

* To undertake consultancy, research and extension activities with a focus on

sustainable development.

COURSES FORSTUDIES

The department offers -follf;wing prog}ammes o-ftuaa\g:
* Bachelor of Commerce (B.Com.) - In combination with other department of the faculty.

* Bachelor of Commerce — B.Com. (Honours) Business Administration
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et; Role of Labour Legislation. Globalisation and Labour : International Division of
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UNIT 5: Quts i e gt
Standards oru;c!ng Model ang its IMEI:QW Market; International Labour st
- Urganised ang Unorganised Labour Markets: Introduction to various featur

diff :
Larterent segments of Labour Markets i India including Agriculture Labour Market:
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. ::::l:am‘, I(G and R.B. Mckersie (eds): Now Developments in Lazbour Market: Toward a
nstitutional Paradigm, mit Press, Cambridge, Massachusetts.

: 33?I:_|1i. AK., (ed): New Technology and the workers' Response. Sage Publications, New
elhi.

* Card David and Alan K
Minimum Wage. Prin

e

rueger: Myth and Measurement; The New Economics of the

ceton NLJ. Princetop University Press.

*  Debdas Banerjee: ‘Globalisation, Industrial Restructuring and Labour Standards : Where
India Meets the Globa) Sage Publications, New Delhi.

* Roy. JAdmas (eds): Comparative Industrial Relations, Harper Collins Academic, London.

Note: Latest edition of textbooks and reference books may be used.

Course Code : BAD9128T
Name of Course : Cross Cultural and Diversity Management
Semester : v
__Couru Credits No. of Hours Per Week Total No. of Teaching Hours
4 Credits 4 Hours 60 Hours

Course Objective: The objective of this course is to develop students’ understanding and skills in
effectively managing cultural diversity in workplace,
Course Outcome: On successful completion of the course, the students will be able to:
*  Understand the significance of human and cultural variables in global organizations, and
apply crass-cultural research methodologies 1o analyze and address managerial implications.
*+  Comprehend the core concepts of workforce diversity to effectively manage diversity within
organizations, ;
*  Analyze the global context for diversity management,
*  Recognize the benefits of a diverse workforce and develop strategies to promote diversity,
including transitioning from a non-diverse to 2 diverse workforce.
*  Apply principles and approaches to manage diversity at different levels and overcome
barriers to effectively manage diversity within organizations.

SYLLABUS

UNIT 1: Human and Cultural Variables in Global Organisations; Cross Cultural Differences
and Managerial Implications; Cross Cultural Research Methodologies and Hofstede's
Hermes Study: Structural Evolution of Global Organisations: Cross Cultural Leadership and
Decision Making; Cross Cultural Communication and Negotiation, '

UNIT 2: Core Concepts in Workforce Diversity:
to a diverse workforce; Definition, Dimensions and Models of Diversity Management:
| Strategic approaches to understand diversity management; Characteristics and limhatlnns'
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